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Passport user guide

Passport is an award-winning market research
knowledge hub for forward thinkers.

Unlock growth with cutting-edge research into
markets, industries, companies, economies and
consumers. This guide provides a detailed overview
of how to use Passport, allowing you to find the
information you need more efficiently.
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Home page

Passport’s home page offers a curated global
menu and highlights the latest featured
content, providing the perfect starting point for
your journey.
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Passport is our award-winning market research knowledge hub for forward thinkers

( B\
’ w\ D Ask questions and search for data, analysis, insights and more Q/»

Cooking Ingredients and Meals Alcoholic Drinks oo

Market Volatility: Risks and Opportunities Ahead Intentional Consumption and the Quest for
Tariffs, geopolitical tensions and climate risks are fuelling Control
market volatility and challenging business operation, Briefing Consumers are increasingly anxious about global stability

Explore categories

1. Top navigation - View data update
schedule, help videos, frequently asked
questions and definitions via the Help

Discover detailed statistical data with our easy-to-use category tree to help
you identify growth opportunities.
B

profit margins and growth potential. Economic outiook i... and their own financial, social, physical and mental
Read more wellbeing. This is driving them to exert more control ove...

23 Jun 2025 Read more

Go 23 Jun 2025
Centre and edit your profile. ) () (e A=) (o omemons) (inawgemee ) (i)

2. Search box - Find the specific data and
insights you need by typing a phrase or
keywords.

3. Explore categories menu

4. Industries: Find statistics and analysis for
each industry we research.

5. Channels: Capitalise on opportunities
in the changing retailing and digital
landscape.

6. Companies: Access key company insights,
including competitive landscape and
growth outlook.

7. Products: Enhance your product offer and
positioning by thoroughly understanding
product claims and product launches.

8. Consumers: Learn about consumer trends,
demographics and preferences.

9. Economies: Navigate global economies
and their impact on business and trade.
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Search page

A unified search page displays results

from multiple types of data into a single,

integrated view. All relevant results are

shown together and organised for ease of 838 Passport | Industries | Channels | Companies | Products | Consumers | Economies

use.
‘ ‘ <® beer

1. Single search bar: A single place to
enter your search query, featuring natural [ swtisics | anaysis ) [ Dasnbosras |
Ianguage starter prompts to guide you on
how to phrase requests to achieve the Statistics
dGSired rGSUItS. Market Sizes Company Shares
2. Grouped results: Toggle easily between Aaaregated sales in a ime series by standard data types, per capta and growth. Share of sales and actual saes by company
releva nt Stat|stics’ Written analys|s and Beer Colombia Beer Australia Beer Belarus
Visual dash boa rds. Beer Serbia Beer France Beer Bulgaria
Beer Australasia Beer Denmark Beer Switzerland
Beer Norway Beer Ecuador Beer Slovakia
Beer Cameroon Beer Israel Beer France
Analysis
Beer in China Beer in Germany

i 18 Jun 2025 ot 08 Jul 2025
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Auto-suggest
search results

Auto-suggest search results are real-time,
predictive suggestions that will appear as
you begin to type in the search box. They
are there to help you to find relevant data
faster and discover related terms or topics
to improve both the speed and quality of
insights provided.
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Your search
history

Search history is a record of past searches
made by you to help you quickly revisit
previous queries, track your research
process and avoid repeating searches—
saving time and supporting more efficient,
organised analysis.

1. Use the icon of a clock to view your
previous search history and dates searched
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Explore categories
menu

Explore categories of interest from the full list

of categories we research. You will find an opcoe | S0 | R RS,
b'," Passport Industries | Channels anies | Products | Consumers Economies @

‘Explore categories’ menu on the homepage,
all industry pages and all topic pages.

View results

ar an
ryand sl sucategoro o | [B= setect only fowest level categories  © ‘

1. Categories tab: View selected categories

d vy Q

or erase a category by clicking the © Industres

corresponding °x. e -
2. Type a specific category: Filter by a ‘ - Fap— = o

specific category or topic by typing in the @(2.";! =

search box. TR =
3. Select categories: Click the ‘+’ to expand ol -

a category or subcategory > Click the i’ to @ B o

view the category’s definition. N BE
4. Select all subcategories: Click to quickly © Fons s urn

add all subcategories of any category. e =

5. Choose geographies: Click the
‘Geographies’ tab to select geographies
for your search.
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Selecting
geographies

Now select geographies to complete your
search.

1.

Geographies tab: View selected
geographies or erase a geography by
clicking the corresponding ‘X’

Type a specific geography: Filter by a
specific geography by typing in the search
box.

Geography hierarchy: Select a single
region or drill down to select counties >
Click the ‘+’ to expand the tree section.
Select a predefined list: Click to see a
drop-down list of predefined regions or
countries.

Select all countries: Click to quickly add all
country subcategories.

Run search: Click to see a list of all
statistics and analysis related to your
search parameters.

elp centre o mEuromomlor
Helontte; Loy International

‘,:‘Pass;yon Industries | Channels | Companies | Products | Consumers | Economies @

© Select geographies (2)

© Geographies
* World
@ [] Asia Pacific =]
© [] Australasia =
] Australia
Ol e =
Al
Bel
Bosnia and Herzeg
Bulga
u] Croatia
Czech Republi
Estonia

_/
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Using
statistics

1. Page title: View the measure name chosen

centie | @, Euromonitor
Hepcenve | 2o | ZEER nsiona

on the reSU|t IISt page Q:A Passport Industries | Channels | Companies | Products | Consumers | Economies oy Baractoaa |~ @
2. Table header: View the header name ‘1 o
relevant to the displayed data (e.g., ‘8 '7 ‘5 ‘4 ‘9

“Historic”, “Forecast”, etc)) -

3. Change statistics type: Navigate to
different statistics based on the selected
categories and geographies.

4. Modify search: Add or remove categories
and geographies—this control also reflects
the current categories and geographies.

5. Change data types: Switch to a different
data type.

6. Convert data: Customise and manipulate
data outputs or modify and analyse visual
data.

7. Filters: Filter the displayed data.

8. Time series: Choose the year range.

9. Create and set preferences: Save your P
customised page configuration as a set of
preferences, which you can designate as a
default to be applied automatically on each
visit to the page. You can save up to 10
different sets of preferences.

<«

[cRCRoRoNoRoNoRoNCRCRCRC RN R NCNC)

Retail Value RSP EUR milion Current Prices 15738 1,697.6 1,858.0 2,107.4 22619 2,308.3
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Navigating industry
and topic pages

Access statistics and analysis on a select
industry.

1. Explore the sector/industry page:
Explore categories and subcategories
to find detailed datasets and actionable
insights.

2. Dashboards: Visualise data and spot
trends.

3. Latest reports: Browse the latest

analysis.

Trending topics: Explore cross-industry

trends that businesses are prioritising.

b:," Passport

Industries | Channels

Home > Industries > Soft Drinks

Soft Drinks

Select

Companies P'(s Consumers | Economies

Latest reports

Soft Drinks: Half-Year Update
Briefing

Briefing

Read more.
24 Jun 2025

Soft drinks face slower-than-expected growth in 2025 amid income pressures and heightened geopolitical risks. On-
trade categories are weakening, particularly in Europe and China, while real pricing power has faded. Input cost relief
offers some margin stability, though coffee prices remain volatile. Fragmentation deepens as affordability and...

Intentional Consumption and the Quest for Control
Consumers are increasingly anxious about global stability and their own financial, social, physical and mental
wellbeing. This is driving them to exert more control over the impact and fallout of their consumption. Protect your

Help centre | B¢ mEummmmr

Need states
Redefine opportunities by understanding the
benefits consumers are seeking.

Explore more

Drinking occasions and channel mix
Higher prices and new routines of work and
socialising are shaping behaviour.

Explore more

brand against downside risk and
Read more
23.Jun 2025

Soft Drinks:
Industry overview

Soft Drinks:
Create custom totals

S|

g by and this mindful,.. Consumer trends
& Stay ahead of long-term shifts in consumer
behaviour and purchasing decisions.
o)

2025 Consumer Trends

How can you respond to lifestyle shifts and evolving

e dem: ead our report to guide your growth plans.

O
# Forecast model 100 o

Explore more

9

© 2025 Euromonitor International

#R

Euromonitor
International



https://www.euromonitor.com/e-commerce?utm_source=text&utm_medium=brochure&utm_campaign=FY24_Product_Marketing
https://www.euromonitor.com/solutions/passport/sustainability

Passport user guide

Content beyond
your subscription

You will able to preview industries and sectors e | S0 | 2 ARSI,
outside of your subscription, including direct B v e e e e
access to request a demo.

Homa ) ladusiien ' Dmauty mad Perussd Carm

19 of the world's top 20 beauty and personal care companies use our data analytics

Beauty and Personal Care
Our data analytics are more than skin-deep

you for visifing this page in Passpart your splaring the vahmblc insights on Beauty Cara. While: your wizh 1o insightz, ploase note that you cumently do not have 2 subscription ts this
content. Kindsy raach out to your dedscated account manager to unlock access by cicking on the “requost a dema” button above.
18 catagerias and 320 ub satsgario. Snapshet of covarage Premium skin care setsikits
& L] Gty i renaitae et value rap, LS mitien, cment, 2008 2020

= 20 yoars of comparabla Mt s data
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How our data analytics can support you
Ingredicnts i cansumer Banks and consulting s use cur research to identily opportunitics araund Hrands cutside the beauty space use sur research fo explore smerging trends
posi i brands new mergors and acquisitions and i o applicable 1o them and arcas for product diversification
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Contact your librarian

For questions and more information, login to Passport or
reach out to your librarian.

About Euromonitor International

Euromonitor International leads the world in data analytics and research into markets, industries, economies and consumers. We provide truly
global insight and data on thousands of products and services to help our clients maximise opportunities, and we are the first destination for
organisations seeking growth. With our guidance, our clients can make bold, strategic decisions with confidence. We have 16 offices around the
world, with 1000+ analysts covering 210 countries and 99.9% of the world’s consumers, and use the latest data science and market research
techniques to help our clients to make sense of global markets.
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